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Blogging - Dead or Thriving? 

Talk to Newburyport Writers, 26 May 2016 

Edith Maxwell 

History. 1994 first blog, someone’s home page. 1997 called Web-log. It’s gone up and down. 

“Facebook is taking over. No, twitter is taking over. No, Tumbler is taking over. No, blogs are 

back.”  

 

Love Jane Friedman’s article. She says, Blogging is “publishing material to a site that you own 

and control—such as your author website.” 

 

Art form: requires the same kind of practice and skill as crafting a novel, even if you’re non-

fiction blogging. Everything you write can have another life elsewhere: a book, in another format, 

in another publication. And you’re putting yourself forward to the public. 

 

Author blogs:  

 Solo: I created one on advice to establish my “platform” well before I was published. I 

blogged faithfully once a week for a couple of years. Didn’t get a huge following, but when I 

was looking for agents and publishers, it was in place. 

 Connie Hambley Friday Features (and occasional other times), Holly Robinson (about twice a 

month), Elizabeth Atkinson twice a month (she wrote: “since 2008, have around 300 

subscribers, sometimes share my blogs on Facebook/Twitter. Get far more hits through 

Facebook than Twitter. I just checked my google analytics stats since January 1 of this year -- 

I've had not quite 4000 hits and less than 3000 users and about 6000 page views”) 

 Group: Wicked Cozy (5200 followers, av. about 200/day, giveaways help boost, since 2013), 

Jungle Reds (Most views on group days, least on weekends) 

 Feature/news blogs: Huffington post, Cogniscenti 

 

Principles:  

 Be consistent. Daily, weekly, every weekday. Friedman says, to gain momentum, at least 

two posts/week. Takes patience to build up a readership. 

 Content: you have to be interested in it. Most successful blogs have a focused angle 

(Connie’s Fridays) and appeal to a specific audience – for example, cozy mystery readers.  

 Headlines: readers need to tell what it’s about immediately. Some that Friedman fixed: 

 Original headline: Total Randomness, Mostly Related To Books That Aren’t Mine 

Improved headline: My Summer Reading List: Books I’ve Loved (and Books Still 

Waiting) 

 Original headline: Turn, Turn, Turn 

Improved headline: What If You’re Dreading the Change of Seasons? 
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 Original headline: Wanna Have Coffee? 

Improved headline: Overcoming the Obstacles That Prevent You From Meditating  

 Don’t blog in a vacuum. Read others in your area. Comment. Share. 

 Content format. Like good tech writing – use subheads, paragraph breaks, images. 

 Comments. Ask a question at the end of the post. Respond to each comment unless you 

are Stephen King. Monitor spam comments. 

 

Before you start: 

 Title and tagline. Should be clear to readers what it’s about and what they’ll get from it. 

 Readability. NO to white type on a black background.  

 About page/bio. Separate page. 

 Decide who your audience is. For writers, it’s probably your readers, not other writers, 

unless you are a writing instructor. 

Blog layout: 

 Calendar/archive 

 Category search 

 A Follow option 

 Sharing buttons 

 Considerations when it’s part of your web site (which it should be) 

Content: 

 Related to what you write.  

 For non-fiction: How-to, FAQ, tutorial in your field. 

 For fiction: 

 Insiders’s guide to region  

 Recipes  

 Favorite reads by genre 

 Character’s favorite music 

 Research 

 Guest posts, interviews 

 Short is better than too long 

 Cite your sources 

 Have permission for pictures/graphics (http://morguefile.com/search/morguefile/1/pop, 

http://commons.wikimedia.org/wiki/Category:Images) 

Tools: 

 Blogger 

 Wordpress 

 

Getting the word out: 

 Social media links, with intriguing question, excerpt, lead-in. 

 Don’t automate notifications. 

 Blog on other sites 

 

 

http://morguefile.com/search/morguefile/1/pop
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Mistakes: (From Anne R. Allen) 

1. Not visiting other blogs. Social media is social, people, get out and meet the 

neighbors. 

2. Dark background, light font. Tough on the eyes and looks like an old MySpace 

page. If you’re a writer, your text is all-important. Make it readable! 

3. Posting erratically. Don’t try to post every day. Choose a day of the week or 

month to post, and then do it regularly. 

4. Starting a bunch of blogs. Unless you write in wildly different genres, say Christian 

YA and Erotica, you don’t need more than one blog. You won’t be able to keep 

them up and readers will be confused and won’t be able to find you. 

5. Treating it like a personal journal. A blog is more like a magazine column. Be 

professional. Nobody cares what you had for lunch. 

6. Not putting your name on your blog! I can’t believe how many writers give their 

blog a cutesy title and don’t let us have a clue who the heck they are and how to 

contact them. You’re trying to establish a brand here, not join an anonymous 

hackers club. 

 

Solo blogs: 

 http://cjhambley.wix.com/authorsite#!blogger-feed/c28 

 http://authorhollyrobinson.com/blog/ 

 http://www.elizabethatkinson.com/ 

 http://abutterflysjourney.org/blog/ 

 http://michaelboezi.com/blog/ 

Group blogs: 

 https://wickedcozyauthors.com/ 

 http://www.jungleredwriters.com/ 

Big news/feature blogs 

 http://cognoscenti.wbur.org/ 

 http://www.huffingtonpost.com/ 

 

Resources 

 https://janefriedman.com/blogging-for-writers/ 

 http://blog.reedsy.com/blogging-for-authors-anne-r-allen-interview 

 http://www.writersdigest.com/editor-blogs/guide-to-literary-agents/8-things-every-

blogging-writer-should-know 
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